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London TDM

Marketing and Communication Training Courses

Course Venue: Malaysia - Kuala Lumpur
Course Date: From 26 October 2025 To 30 October 2025
Course Place: Royale Chullan Hotel

Course Fees: 6,000 USD
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Introduction

A strong and consistent brand voice is critical in building trust and recognition with your audience. This
5-day professional course is designed to help participants master the art of crafting and maintaining a
cohesive brand voice and messaging strategy across various platforms and channels. Through a
combination of theoretical insights and practical exercises, participants will learn to align their brand's
voice with its core values and audience expectations, ensuring every communication is clear,
consistent, and impactful.

Objectives

e Understand the importance of a consistent brand voice and messaging.

Identify and define key elements of your brand's voice.

Develop strategies for maintaining consistency across different channels.

Learn to adapt brand voice to various target audiences and contexts.

Evaluate and refine existing brand messaging for improved alignment and impact.

Course Outlines
Day 1: Introduction to Brand Voice and Messaging

¢ Understanding what constitutes a brand voice.

e Exploring the benefits of a consistent messaging strategy.
» Case studies of successful brand voices.

 |dentifying your brand's core values and tone.

* Workshop: Analyzing your current brand voice.

Day 2: Developing Your Unique Brand Voice

e Elements that make up a brand voice: Tone, Language, and Style.
e Crafting a voice that reflects your brand's personality.

e Creating a brand voice charter or style guide.

e Exercise: Writing sample content in your brand's voice.

* Feedback session and group discussion.

Day 3: Consistency Across Channels

e Adapting your brand voice for different platforms.

Ensuring consistency across digital and traditional media.
Tools and technologies for maintaining message consistency.
Role of visual elements in supporting brand voice.

Interactive session: Cross-platform messaging alignment.

Day 4: Engaging Different Audiences with Consistent Messaging

e Understanding audience segments and personas.

e Customizing your messaging without losing core voice.

e Balancing formal and informal tones based on context.

* Navigating cultural and regional differences in messaging.
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e Case studies and hands-on exercises.
Day 5: Measuring and Refining Your Brand Voice Strategy

* Tools for measuring brand voice consistency and impact.

e Gathering and analyzing audience feedback.

e Adapting brand voice in response to market changes.

e Workshop: Evaluating your brand's current messaging strategy.
* Final presentations and course reflections.
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