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London TDM

Marketing and Communication Training Courses

Course Venue: Malaysia - Kuala Lumpur
Course Date: From 24 May 2026 To 28 May 2026
Course Place: Royale Chullan Hotel

Course Fees: 6,000 USD
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Introduction

In today's digital age, having a strong online brand presence is crucial for professionals and companies
looking to thrive in a competitive market. The "Digital Branding for Professionals and Companies”
course is designed to equip participants with the necessary tools and strategies to build, manage, and
enhance their digital brand effectively. Over five days, attendees will gain insights into the latest trends
and practices in digital branding, enabling them to create a lasting impact in their respective industries.

Objectives

* Understand the fundamentals of digital branding and its importance
e Learn how to align digital branding strategies with business goals

* Explore tools and platforms for effective brand management

» Develop skills for creating engaging and consistent brand content

e Evaluate and measure the impact of digital branding efforts

Course Outlines
Day 1: Introduction to Digital Branding

» Definition and significance of digital branding
Components of a successful digital brand
Identifying your brand’s unique value proposition
Analyzing current digital branding trends

Case studies of successful digital brands

Day 2: Branding Strategies and Planning

e Aligning digital branding with business objectives

e Creating a comprehensive digital brand strategy
Understanding customer personas and target audiences
Brand storytelling: Crafting your brand’s narrative
Setting achievable branding goals and milestones

Day 3: Tools and Platforms for Digital Branding

* Overview of essential digital branding tools
e Social media platforms for brand promotion
» Leveraging SEO and content marketing

e Utilizing analytics for brand insights

e Managing brand reputation online

Day 4: Content Creation and Brand Communication

* Developing a content strategy for brand engagement
e Visual branding: Creating impactful visuals

e The role of video and multimedia in branding

e Consistency in brand messaging across platforms
 Interactive and user-generated content
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Day 5: Measuring and Adapting Digital Branding Efforts

Setting KPIs to measure branding success

Analyzing data to evaluate brand performance

Adapting branding strategies based on feedback
Maintaining brand relevance in a dynamic market
Continuous learning and staying updated with digital trends
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